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 INTRODUCTION  

ü Making the  highway safe  
for  motorists  and other  road 
users.  
üRecommending works and 

devices designed to  eliminate  
or  minimize accidents  on the  
highways and advising the  
Federal  and State  
Governments including the  
Federal  Capital Territory  
Administration  and relevant  
governmental  agencies on the  
localities  where such works 
and devices are required  

üAnd 
Educating 
motorists  
and members 
of  the  public 
on the  
importance  
of  discipline  
on the  
highway 

üAnd these 
mandates are 
carried out 
through the 6 
Es of safety 
which are, 
Education,  
üEngineering,  
üEnvironment,  
üEnforcement,  
üEmergency 
Management 
Services  and  
üEvaluation  

The Federal  Road Safety  Corps as a frontier  organization  
in Road Safety  matters,  has its  image affected  through  
the  process of  meeting  its  Statutory  Mandates . These 
Mandates  include; 



    The 6- Es Strategy  is adopted  for  Nigeria  Road Safety  

Management; 

 

 

Education;  

Enforcement ;  

Engineering;   

Environment;  

Emergency Management Services;  

Evaluation  



Section  3 of  the  FRSC 
Establishment  Act,  2007  
outlines  the  various 
statutory  functions  of  
the  Corps, one of  which is 
òto engage drivers,  
motorists  and other  
members of  the  public  
generally  on the  proper  
use of  the  highwayó. 
Hence, in carrying  out  
that  statutory  function,  
the  need of  a robust  
public engagement cannot 
be over  emphasized 



ENGAGING THE PUBLIC THROUGH PUBLIC 
EDUCATION  

ÅAccording  to  Victoria  
Road Safety  Education 
Action  plan, Australia,  
2012-2013, public 
education  on road 
safety  plays a vital  role  
in the  attitude  and 
disposition  of  road 
users to  traffic  rules  
and regulations : 

a.   Shaping the attitude of road users  



b. Influencing  the  minds of  motorists      
positively  

c. Ensuring the development and sustenance of 
a responsible driving populace  

d. Imparting appropriate road safety norms in 
drivers, pedestrians, children, youths, cyclists, 
etc  

e. Preservation of lives and property  

f. Building a new generation of safety compliant 
drivers and pedestrians  



So, with  all these  in place, the  Corps has a policy 
for  a planned and continuous communication 
programme which is designed to  build  and sustain  
mutual understanding  and cordial  relationship  
between  the  Corps and its  public. 
This  will  also serve as an avenue for  enlightening  
and educating  the  general public. 

   And to  achieve the  above, the  following  media 
are adopted ; Television,  Radio, Bill  boards,  
publications(Highway  code, flying  vehicles),  
and new media like ; facebook , twitter,  
Youtube,  and many more have been co-opted  
into  this . 


